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Register.com has been a leading provider of  
Online Business Solutions for over 10 years

What We Do
Sell domain names and value added services to small 

business owners looking to make an impact online

Market 
Leadership

Comprehensive 
Solutions

Premium value proposition and widely recognized by 
industry and customers for service excellence

Provide advertising opportunities for like-minded 
partners looking to reach small business owners
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People visit Register.com to buy web services for their 
business, to manage their existing products and to learn 

how to make their business successful

Users manage their accounts 
and web services like 
email, website builders & SEO
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Visitors access our Learning 
Center, where they can read 
blog articles on how to improve 
their business. They can also 
carefully selected partner offers 
in our Partner Section

Register.com’s search function 
allows users to find the perfect 
domain names for their business



There are many sites & networks providing an SMB 
audience, but only Register.com has paying customers who are 

engaged, ready to shop and actively trying to improve their 
businesses while on our website

• Nearly 1 million paying small business retail customers 

• Smart individuals who are willing to pay a premium for great service

• Highly diversified by industry but strong verticals include Insurance, real 
estate, health care, retail, legal, home building/improvement & restaurants

Male/Female 70% / 30%
Age 35 to 45
Median Income $69,500
Education 64% College/Grad
Occupation Small 
Business Owner
Married 76%
Home Value > $300k 46%
Owners 69.1%

Index vs General 
Pop’n
Self Employed 241
$125,000+ Income 228
Premium Gold Card 198
Completed Graduate School 195
$300k+ Home Value 189
$100,000 - $124,999 Income 172

5



Register.com customers are experienced business 
owners who have an attractive income and 

demographic profile

16%

18-35 56+

Age Data

$50,000-
$100,000 > $100,000

Income

24%

29%

31%

46-55

36-45

26%

38% 36%

< $50,000
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Register.com has strong reach amongst SMBs; site 
traffic is comparable with other top sites known for 

their SMB audience
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*Source – Nielsen Net Ratings, April 2009

0

500

1,000

1,500

2,000

2,500

3,000

Nov-08 Dec-08 Jan-09 Feb-09 Mar-09 Apr-09

Fast Company

Fortune Brands

Inc.com

Yahoo! Small Business

Register.com



Approximately 80% of our monthly site traffic comes from 
customers we have an existing relationship with; we have built 

strong targeting capabilities to reach them individually

Uniques 
Per Month

Page Views 
Per Month

950,000 22,573,648

Existing 
Customer 
Uniques

Existing Customer 
Page Views

708,000 17,831,155

Non-Customer 
Uniques

Non-Customer 
Page Views

242,000 4,742,492

Non-Customers Existing 

Customers
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Our customers are loyal and trust us; we are known as a leading 
provider in our industry and are widely regarded for providing 

excellent customer service to our customers

• Every call answered by a real person
• Dedicated and tenured account managers
• 24x7 customer service, 365 days a year across all time zones
• Multiple in-house call centers in Canada speaking English, French and Spanish
• 800,000 calls answered per year
• 120+ hours of initial agent training and 50 hours of refresher training each year
• JD Power & Associates certified – 4 consecutive years

2005, 2006, 2007, 2008 
J.D. Power and Associates 

Certified for
“Outstanding Customer 

Service Experience”
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We have combined targeting capabilities that leverage our deep 
knowledge of our customers with robust delivery mechanisms 

that can be tailored for advertisers based on specific goals

Geo 
Targeting

Day -
Parting

Contextual 
Targeting

Behavioral 
Targeting

Potential 
Reach 

(uniques/mo.) 

Potential Volume 
(page views/mo.)

Yes Yes Yes Yes 1,000,000 10,000,000

Display Email Newsletter
Learning Center 
& Partner Offers

Register.com offers banner 
units that can be targeted to 

existing customer paths 
(Account manager, Learning 
Center) and to new customer 

paths (Who Is, ROS)

Register.com offers a variety of 
banner units within the monthly 
email newsletter. 600,000 opt-in 
customers receive the monthly 

news bulletin with recent articles 
and news from the Learning Center

Register.com offers a variety of 
custom sponsorship packages 

through its Learning Center. 
300,000 visitors per month spend 
time reading articles and blogs on 

The Learning Center. 
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Register.com has a proven track record, successfully 
partnering with many top tier firms who target SMBs
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EXAMPLE PLACEMENTS
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Register.com Learning Center 
provides information to SMBs to 
help them be successful

• The format and content of the 
Register.com Learning Center brings 
existing customers and new 
customers together within the context 
of articles targeted at helping them 
build their business. 

• Articles: News, information and tips 
focused on small business by topic 
area

468 x 60

300 x 250

area

• Blogs: Register.com experts write 
blogs based on a subject matter 

• Multimedia: Slideshows, audio 
podcasts and video content bring the 
special sections to life

• Register.com offers traditional banners 
in the Learning Center 468x60 & 
(300x250)
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Register.com publishes a 
monthly email newsletter

• Register.com sends a monthly 
newsletter to over 600,000 opt-in 
customers

• Each newsletter offers great 
articles for small business owners 
who are looking to grow their 
business

• A great opportunity to reach a 
highly responsive audience – great 
open rates



Targeted Existing Customer path

• This is where current customers 
manage all of their web services 
and email. This includes all of 
login pages for all web services.

• Highly trafficked area with 
customers generally spending customers generally spending 
time on this path looking for 
ways to improve their business 
through Register.com

• Register.com can target 
advertising to specific segments 
of our customer base
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Targeted New Customer Path

• Register.com offers a variety of 
placements throughout the site 

• These placements are set up on 
specific paths on the site, and 
can be used to target either/both 
existing Register.com customers existing Register.com customers 
and new prospects who are 
shopping

• Register.com offers traditional 
display advertising units that run 
across the network
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Register.com’s Partner Offers section is a great online 
resource for customers looking for services

• Our customers are trying to get 
their business started or grow their 
existing business

• As their trusted web services 
partner Register.com wants to 
provide our customers with the 
tools, resources and 
recommendations they need to be 
successfulsuccessful

• The centerpiece of the 
Register.com partner offer strategy 
is the new Partner Offer section as 
well as several different 
approaches to reach those 
customers through display, text 
and email messaging

• The Partner Offer packages can be 
mixed and matched to meet your 
needs

17



Register.com can reach customers when they are 
thinking about business; while they use their Business 

Email

• Register.com offers an 
opportunity to advertise 
within our new business 
email interface via 
leaderboards (728x90) 
and skyscraper (160x600) 
ad units

• The average small 
business owner spends 5 
hours per day using email

• This opportunity is perfect 
for targeting small 
business owners when 
they are in the act of 
thinking about their 
business
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Other Examples from the Register.com website
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Sales
Nick Dellis

212.798.9204

Thank You

ndellis@register.com

Sales & Operations
Anastasia Pappas

212-798-9244
apappas@register.com

Register.com
575 Eighth Avenue, 8th Floor

New York, NY 10018
www.register.com


